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Description:

From Publishers Weekly Two years ago, Betsy Lerner's The Forest for the Trees: An Editor's
Advice to Writers offered an editor's-eye guide to aspiring writers of nonfiction. Now come Rabiner,
former Basic Books editorial director turned agent, and her husband, Fortunato, a freelance book
editor and writer, covering some of the same territory, but also breaking new ground. Wannabe
authors might be shocked to hear that a fine writing style usually plays only a tiny role in whether a
proposal becomes a book. Instead, according to the authors, the freshness of ideas and the size of
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the potential audience drive the process the first three rules of book publishing, as stated here, are
"audience, audience, audience." In part one, on submissions, the authors discuss how to put together
a book proposal and, without sounding self-serving, whether to work through an agent or go solo. In
part two, they move to the writing process. Especially welcome here is their discussion of research
undergirding all writing: authors and publishers, they note, sometimes become too lax about
accuracy in nonfiction. Part three discusses how authors and editors (both in-house and freelance)
can work together well. They offer a necessary tonic in advice about the importance of establishing a
good relationship with the editor from day one that includes an author understanding that the
editor's world doesn't revolve around one book. A sample proposal accompanied by a sample chapter
round out the book nicely. Hopeful writers will be the primary audience for this title, and they will
find useful advice on every page, but a secondary audience could include avid consumers of
nonfiction who want to understand why some ideas reach book form while others do not.
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From Library Journal Rabiner, a former editorial director at Basic Books, and freelance editor
Fortunato are now partners in the Susan Rabiner Literary Agency. Their book (like their agency)
targets those who write serious or scholarly nonfiction but hope to reach a wide audience. They
begin with the usual fantasy sequence, leading readers through a discussion about which publisher
they should select for their work university press or other. The book then explains in detail why
authors must do research and present balanced arguments in their writing and why they must also
have tangible credibility but write with a sense of narrative to appeal to a wider audience. These are
basics, stress the authors, that must be mastered before an aspiring writer can hope to start
speculating about how to spend the advance. The authors advise writers to approach editors first
and give tips on how to do so; agents, they explain, are readily acquired in the wake of success.
Better than average, this title mostly avoids feeding fantasies in favor of detailing necessities. Robert
Moore, Parexel Intl., Waltham, MA
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